THE CANNING TRADE 


Published Every Monday Since 1878 


EDWARD E. JUDGE, Editor 


CANNING TRADE 


ADDRESS ALL CORRESPONDENCE BALTIMORE 2, MD. 


EDITORIALS 


“THE CANNING 
INDUSTRY” 


—Last week this publi- 
cation called attention to 
the issuance of the 4th 
edition of “The Canning Industry”, a 44 page 
booklet describing the canning industry and the 
public service values of its products. This week 
our copy arrived at the writer’s desk and we take 
this opportunity to cmgenatee the value of this 
excellent work. 


Issued by the Information Division of the Na- 
tional Canners Association, the 44 page edition de- 
scribes in layman’s language the history, economic 
importance, and the scientific research employed in 
the canning industry. Other chapters tell of the 
care in breeding, growing, and selecting high quality 
raw products, the various containers used, the spe- 
cifically designed canning machinery and equip- 
ment, the canning procedure, nutritive values, buy- 
ing practices, distribution and marketing of canned 
foods, and how to get the very best use from these 
excellent products. The final chapter describes the 
history and the objective of the National Canners 
Association. 


Every canner in the business will want to 
familiarize himself with the contents of this work, 
and to keep it within arm’s reach at all times. The 
object, of course, is to provide a reference for can- 
ners and those allied to the industry, for use in 
lectures and contact with local newspapers, radio 
and television stations, when the opportunity pre- 
sents itself. Used that way “The Canning Indus- 
try” will accomplish its most effective mission. If 
left to lie unused in your files or on your desk, ed 
copy becomes a “dud”. 
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ADEQUATE FIRE 
PROTECTION 


—‘Canners Exchange” 
tells us that it has been 
estimated that in at least 
35 percent of all fire losses, the property owner is 
under insured. This is particularly true in these 
days of creeping inflation and at this particular time 
of the year for the canning industry. Busy as canners 
are today, this consideration merits immediate atten- 
tion, especially by those firms who have not been 
increasing the amount of insurance regularly to 
keep in step with increased replacement costs. 


NEW 
HOPE 


—The events of the past ten days center- 
ing around Vice President Nixon’s re- 
ception in Russia; and in the decision of 
the two heads of State to exchange visits, logically 
gives rise to a new hope of a lessening of the tensions 
in the cold war. Surely if the visits of President 
Eisenhower and Mr. Khrushchev prove as successful 
as Mr. Nixon’s, the average American citizen will 
have every right to breathe easier. The reader and 
the writer may have certain reservations concerning 
the possibility of changing the spots on a leopard and 
the propriety of rolling out the red carpet for Com- 
munist visitors, but perhaps strong measures are 
called for to settle so desperate a situation. Surely 
there’s no call for the American people to spread 
garlands in the path of Mr. Khrushchev when he 
visits this country. At the same time it would seem 
to promote the cause of peace to avoid embarrassing 
demonstrations, however righteous. Official Wash- 
ington can very well take care of the courtesies due 
a visiting Head of State, and at the same time create 
the desired impression to keep our hopes alive. 
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DISTRIBUTION 


Harb Lists Challenges For 
“Inter-Dependents- 


Speaking before the 74th Annual Con- 
vention of the National Association of 
Retail Meat and Food Dealers at the 
Penn-Sheraton Hotel, in Philadelphia, Pa, 
on Wednesday, August 5th, Ray O. Harb, 
Executive Vice President of the Coopera- 
tive Food Distributors of America out- 
lined the problems facing the “inter-de- 
pendent” retailer today. 

Mr. Harb substituted the word “inter- 
dependent” for the traditional “independ- 
ent” terminology, stating that the “inde- 
pendent businessman is out of existence, 
as today, in the food business, everyone is 
inter-dependent on everyone else.” 

Coneceding that today’s problems were 
great and exceedinly complex, he listed 
seven of major importance: 

1. The ever increasing trend of greater 
concentration of the food business in 
fewer and fewer hands. 

2. Mergers. 

3. The great need for equity capital. 

4. Unfavorable tax structure and tax 
laws which tend to encourage mergers 
and make it difficult for a small business 
to plow back enough earnings from profit 
into expansion, 

5. The seemingly inability to get good 
locations. 

6. The decreasing interest, by young 
people in the food business generally and 
particularly “inter-dependents.” 

7. The fact that the inter-dependent 
has to do a job creating a favorable image 
in the minds of the consuming public. 

Mr. Harb then went on to say that in 
spite of all the above he is confident that 
inter-dependents would more than hold 
their own in the coming struggle. Among 
the reasons he gave were: 

1. The owners of these stores were bet- 
ter educated, smarter merchandisers, and 
more cooperative minded than were their 
parents and preceding generations of in- 
dependents. 

2. There was less discrimination and 
unfair practices in the food business today 
than ever before and there was nearer to 
an equal opportunity than ever before. 

3. The modern low cost wholesale food 
distributor with his multitude of services 
gives this modern retailer the tools to do 
a real competitive job. 

He concluded with a seven point pro- 
gram which he believes is necessary if an 
inter-dependent is going to continue to 
hold his relative position in the total food 
picture: 


1. The retailer must really belong to 
some sort of organized group. It is ab- 
solutely essential that we have complete 
close harmony between wholesaler and 
retailer today. 

2. Retail outlets must be 
physically. 

3. There may have to be a number of 
mergers at both retail and wholesale. 

4. We must have a modern attitude to- 
wards the real purchase of the modern 
wholesaler. This wholesaler is not just a 
middle man handling merchandise, but 
the main purpose is to help develop im- 
portant and effective retail outlets. 

5. The retailer must think in bigger 
terms; about people, about his responsi- 
bility to his community, about his inter- 
ests in Government, 

6. Conduct his business on high ethical 
and moral lines, “the golden rule is still 
the best rule for continued success in 
business.” 

7. He must accept God in his life. He 
must know that there is a supreme intelli- 
gence for good and have every confidence 
that the world is getting better and mov- 
ing upward. 
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GOVERNMENT WANTS 

General Services Administration, 7th & 
D Streets, S. W., Washington 25, D. C. 
has asked for bids on the following re- 
quiremnts, to be opened on the dates 
stated: 

CANNED APRICOTS—August 20 

CANNED BLUEBERRIES—August 12 

CANNED PEACHES—August 20 

CANNED SPINACH—August 14 


Veterans Administration, P. O. Box 27, 
Hines, Ill., has asked for bids on the fol- 
lowing requirements, to be opened on the 
dates stated: 

CANNED LIMA BEANS—August 24 

CANNED ORANGE JUICE CRYSTALS — 
August 21 

CANNED PLUMS—August 25 

CANNED TOMATO CATSUP—August 24 

CANNED CHILI SAUCE—August 24 

CANNED TOMATO PASTE—August 24 

CANNED TOMATO PUREE—August 24 

CANNED TOMATO JUICE CONCENTRATE — 
August 19 

CANNED TOMATO JUICE—August 19 

CANNED BLENDED VEGETABLE JUICE — 
August 20 


STOCKS AND SHIPMENTS 
Compiled by NCA Division of Statistics 
CANNED GREEN AND WAX BEANS 


(Actual Cases) 
1957-58 «1958-59 
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Carryover, July 1 . 4,707,961 5,449,272 
Pack, July 1 to Jan. 1 26,367,299 26,143,316 
Pack, Jan. 1 to July 1, 2,052,996 2,422,688 
Total Supply to July 1... 33,128,256 34,015,276 
Shipments During June ........ 1,837,962 1,940,990 
Shipments, July 1 to July 1..27,678,984 27,903,913 


CANNED BEETS 
(Actual Cases) 


1957-58 1958-59 
Pack, July 1 to March 1. 9,059,289" 8,138,407 
Pack, March 1 to July 513,852 814,468 
Total Supply ..12,587,284 12,074,183 
Shipments, May 1 to July 1.... 1,309,200 1,478,344 
Shipments, July 1 to July 1.. 9,465,976 9,282,278 
8,121,308 2,791,905 


“Includes pack from March 1 to March 1 


CANNED CARROTS 
(Actual Cases) 


1957-58 1958-59 


Pack, July 1 to March 1*........ 2,295,491 2,495,399 
Pack, March 1 to July Lou... 538,894 365,631 
Shipments, May 1 to July 1... 364,302 448,607 
Shipments, July 1 to July 1.... 2,641,671 2,866,099 


*Includes pack from Marsh 1 to March 1 


CANNED SWEET CORN 
(Actual Cases) 


1957-58 1958-59 


AWE. 5,682,057 5,179,645 
37,516,892 32,078,437 
Total Supply 43,148,949 37,258,082 
Shipments during June .......... 2,539,946 — 1,922,906 
Shipments, Aug. 1 to July 1..35,801,749 33,188,152 


CANNED PUMPKIN AND SQUASH 
(Actual Cases) 


1957-58 1958-59 
Carryover 1,356,991 890,024 
2,844,467 2,996,550 
Total Supply 4,201,458 3,886,574 
Shipments April 1 to July 1... 135,740 113,122 
Shipments July 1 to July........ 3,311,484 3,159,156 

CANNED TOMATOES 
(Actual Cases) 
1957-58. 1958-59 
Carryover, July 1 .... . 5,379,111 2,745,370 
Pack, July 1 to Jan. 1............19,391,905 26,877,005 
Pack, Jan. 1 to July 1... .. 2,727,336 2,263,784 


Shipments, April 1 to July 1.. 4,306,000 
Shipments, July 1 to July 1....24,752,982 
Stocks, July 1 titteenaeeetenenenenneeesnes 2,745,370 


5,416,017 
25,375,244 
6,510,915 


CANNED CHILI SAUCE 
(Actual Cases) 


1957-58 1958-59 
Carryover, 1,048,459 964,932 
2,207,926 2,098,665 
Total Supply 3,256,385 3,063,597 


Shipments, April 1 to July 1. 444,530 
Shipments, July 1 to July 1.... 2,291,453 
964,932 


480,472 
2,563,398 
500,199 


TOMATO CATSUP 

(Actual Cases) 
1957-58 
24,079,436 
81,259,609 
Shipments, Apri 5,341,858 
Shipments, July 1 to July 24,284,585 
6,975,024 
CANNED JUICE 

(Actual Cases) 
1957-58 1958-58 
9,076,918 8,471,009 


1958-59 
6,975,024 
28,364,305 
35,339,329 
5,801,162 
26,074,090 


9,265,239 


Carryover, July 1.............. 
28,483,261 32,620,613 
Shipments, April to July 6,596,798 7,738,769 
Shipments, July 1 to July 1..29,089,080 31,377,399 
DOT 8,471,099 9,714,313 
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PROMOTION 


Red Cherry Institute 
to Push New Packs 


In a concerted effort to expand the 
overall market potential for tart red 
cherries the National Red Cherry Insti- 
tute has announced ambitious plans for 
the 1959-60 season. 

The expanded program will be sepa- 
rated into three segments all designed to 
increase present and future usage of red 
cherries. The program calls for: an all- 
out publicity drive to interest consumers 
in using more canned and frozen .red 
cherries; an intensive study of the insti- 
tutional market to determine the ways 
and means of selling more to bakers, ice 
cream makers, restaurants and other in- 
stitutional users of red cherries; the in- 
troduction and/or expansion of the mar- 
kets for three new products, namely: 
Dessert Cherries, Cherry Sauce and 
Cherry Juice. 

PUBLICITY 

Cherry Dessert Time, starting August 
15th, will be the kick-off phase of a year- 
round, nationwide publicity campaign ar- 
ranged by Dudley-Anderson-Yutzy, pub- 
lic relations counsel for N.R.C.I. This late 
summer promotion has become a yearly 
feature in many supermarkets who -pro- 
mote: “Celebrate Cherry Dessert Time 
With NEW PACK Canned and Frozen 
Red Cherries.” 

This promtion, as well as the now na- 
tionally famous National Cherry Week in 
February, will be featured in all-media. 
Photo releases, including many easy-to- 
prepare recipes, featuring canned and 
frozen red cherries have been prepared 
for the food editors of metropolitan 
dailies, weeklies and women’s interest 
magazines. In addition, D-A-Y has pre- 
pared syndicated stories for AP, UPI 
and the radio wire services. Also, scripts 
have been specially prepared for several 
hundred radio and television shows. 

INSTITUTIONAL STUDY 

Another part of the expanded program 
will be a careful study of the present and 
potential users of the institutional sizes 
of canned and frozen tart red cherries. 
N.R.C.I. has retained Leo Nejelski & 
Company, Inc., prominent marketing con- 
sultant organization, to study the metro- 
politan New York market to determine 
and evaluate, among other things, the 
acceptance of red cherries whether baked 
or cooked on the premises or bought; cur- 
rent menu practices in the sale and use 
of red cherries and other fruit products; 
the specific values of place mats, clipons 
and other promotional materials in 
building sales of menu items made with 
ved cherries; the probable usage of red 
cherries by type of potential customers; 
and, how items using red cherries and 
competitive fruits are evaluated for in- 
clusion on menus, 


\ 
THE CANNING TRADE 


August 10, 1959 


NEW PRODUCTS 


Perhaps the most ambitious part of the 
1959-60 N.R.C.I. program will be the pro- 
moting of new products. At the present 
time plans call for the expansion of the 
market for three relatively new products: 
Dessert Cherries, Cherry Sauce and 
Cherry Juice. 


After successful tests in Cleveland this 
spring many red cherry canners have de- 
cided to expand distribution on this prod- 
uct to some of the neighboring markets. 
Best guess, at present, is that between 
200,000 and 250,000 cases of No. 303 tart 
red cherries will be packed in heavy (50° 
brix) syrup. 

Based on Cleveland as a barometer of 
consumer acceptance of this new product, 
little, or no, difficulty is expected in mov- 
ing this added production. Many food 
executives feel that with the proper mar- 
ket-by-market introduction of the prod- 
uct, and an aggressive merchandising 
program Dessert Cherries will soon be- 
come a staple in the canned fruit mer- 
chandising plans of the nation’s super- 
markets. 


Cherry Sauce is another reasonably 
new product which will be promoted by 
many cherry canners in the coming 
season. Still pretty much in the testing 
stage canners are expected to pack only 
about 100,000 cases of this jellied sauce 
during the 1959 season. 

Cherry Juice is also still pretty much 
in the “test tube” stage and production 
this season will be limited to less than 
100,000 cases. 


FLORIDA PACKERS TO 
PROMOTE FROZEN ORANGE 
CONCENTRATE 


Florida packers of frozen orange con- 
centrate have approved plans for an in- 
tensive, $3,300,000, three-month national 
advertising and promotional program, 
starting in September. 

Packers of all brands of frozen orange 
concentrate in retail-size cans, met in the 
offices of the Florida Canners Association 
July 27 and agreed to finance the cam- 
paign, which will be in addition to the 
Florida Citrus Commission’s advertising 
of their product. 

Details of the campaign will be handled 
by Benton and Bowles, Inc., the Commis- 
sion’s advertising agency, and Homer E. 
Hooks, general manager of the Commis- 
sion, said it would have the full support 
of the Commission’s 55 merchandising 
representatives throughout the United 
States and Canada. 

Special features of the campaign will 
include a $100,000 “sweepstake,” offering 


a grand prize of $25,000 and 100 trips to 
Florida, and the nation-wide distribution 
of millions of coupons which will be worth 
12 cents to consumers when purchasing 
four cans of any brand of frozen orange 
concentrate. 

Full-page, full-color advertisements 
will be published in Life, Look and Satur- 
day Evening Post, and in This Week, 
Amreican Weekly, Parade and other Sun- 
day newspaper magazine supplements, 
with a combined circulation of 55,000,000. 

In addition, large advertisements, most 
of them in two colors, will be published in 
165 newspapers in 148 markets through- 
out the United States. The combined cir- 
culation of these newspapers is 31,000,000. 

The packers designated a committee of 
seven to direct the campaign, which C . C. 
Rathbun, executive secretary of the Can- 
ners Association, said would not be an- 
nounced, since the campaign is an indu:- 
try effort supported by all packers. 


MINUTE MAID PROGRAM 


A strong midsummer advertising and 
merchandising program has been an- 
nounced by Minute Maid Corporation. 

The company’s mid-summer Sunday 
Supplement and newspaper campaign 
was kicked off July 19 with a half-page, 
four-color Orange Juice ad in This Week 
Magazine. 

Three other half-page color ads are 
scheduled during August in This Week 
and the Sunday supplements of the New 
York Daily News, Atlanta Constitution 
Journal, Chicago Tribune and Seattle 
Times. Full-page Orange Juice ads will 
be run in the August, September and 
October issues of Sunset Magazine. 

Newspaper advertising will announce a 
premium offer, three unbreakable juice 
tumblers, which the consumer may obtain 
for 25 cents and two Minute Maid can 
tops. 

SNOW CROP CONTEST 

Two 1959 Renault Sun Roof Dauphines, 
one for a consumer and another for a 
grocer, are the big attractions among the 
1,018 prizes offered in the new “Taste ’N 
Tell” contest of Snow Crop Fresh Frozen 
Juices. 

One of these new French automobiles 
will be awarded to the consumer sub- 
mitting the winning entry and another to 
the supermarket manager in whose store 
the winner purchased Snow Crop Orange 
Juice. The contest began July 27 and will 
end September 15. 

To enter the contest, consumers must 
make the new Snow Crop “strainer test” 
and describe in 25 words or less why they 
were impressed with the many extra visi- 
ble flavor cells found in Snow Crop 
Orange Juice. 

Among other valuable prizes to be won 
by consumers are Columbia Portable Hi- 
Fi Sets, Knapp Monarch Blenders, Seth 
Thomas Rivoli Wall Clocks and hundreds 
of Teddy Snow Crop Dolls and Puppets. 

The “Taste ’N Tell” contest will be 
promoted by 700 line black and white 
R.O.P. ads which will appear August 13 
in 77 newspapers over 50 market areas. 
P.O.P. freezer pads and dealer tie-in mats 
also are available. 
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STATISTICS 


Distributors and Canners Stocks 


JULY 1, 1959 


Estimates of July 1, 1959 distributors 
and canners stocks of 23 canned food 
items were released July 31 by the 
Bureau of the Census, Department of 
Commerce. 


VEGETABLES—Among the 12 vege- 
tables items covered in this survey, to- 
matoes reflected the sharpest gains over 
year-ago stocks, both at the distributors 
and canners levels. Distributors stocks, 
at 2.8 million cases, were up 10 percent 
over last July, while canners stocks, at 
6.5 million cases, were more than double 
last year’s stocks of 2.7 million cases. 
Canrers stocks of the other tomato items 
(catsup, chili sauce, paste, puree, sauce) 
were also larger than a year ago but dis- 
tributors stocks were reduced from 2 to 
18 percent. Green and wax beans, beets, 
pumpkin and squash, and saurekraut in- 
dicated increased stocks at the distribu- 
tor level, while corn, lima beans and car- 
rots showed decreases. Canners stocks of 
corn were at a relatively low level, only 
4.1 million cases, a reduction of 3.3 million 
cases (45%) since last July 1. 


FRUITS — Distributors and canners 
both reported increases of 5 percent over 
their July 1, 1958 stocks of applesauce. 
On the other hand, both indicated de- 


creases in their stocks of canned apples. 
Distributors stocks of red-pitted cherries 
and grapefruit segments, were reduced 16 
and 4 percent, respectively, from a year- 
ago. However, these reductions were 
more than offset by substantial increases 
in canners stocks of these items. July 1 
stocks of pineapple held by distributors 
and canners remained virtually  un- 
changed from their year-ago levels. 


JUICES — Distributors stocks of to- 
mato juice—up 16 percent—reflected the 
only increase over July 1, 1958 stocks. 
Distributors stocks of the three citrus 
juices (citrus blends, orange and grape- 
fruit) were reduced 13 to 24 percent and 
pineapple juice declined 2 percent during 
the same period. However, at the can- 
ners level, only orange juice indicated a 
decrease (9%) from year-ago stocks, All 
other items showed increases ranging 
from 15 to 99 percent. Canners stocks of 
pineapple juice at 5.0 million cases on 
July 1, 1959 were almost double last 
year’s stocks. 


FISH — Distributors stocks of Maine 
sardines totaled 176,000 cases on July 1, 
1959, a decrease of 4 percent below a year 
ago. However, canners stocks of 422,000 
standard (100-can) cases, were 9 percent 
above a year ago, 


WHOLESALE DISTRIBUTORS AND CANNERS STOCKS OF CANNED FOODS 
JULY 1, 1958-1959 


(Including warehouses of retail multiunit organizations) 
(Thousands of actual cases) 


July 1, July 1, Percent July 1, July 1, Percent 
1959 1958 change 1959 1958 change 
VEGETABLES: 
Beans, Sreen ANd WAX 2,744 2,682 +% 6,111 5,449 +12 
Beans, lima 519 =~ NA NA NA 
1,130 2,792 3,121 —10 
401 ---3 1,226 1,231 0 
4,070 7,347 —45 
5 34: q 3 727 890 —18 
Sauerkraut’ ................ 564 544 14 2,474 2,230 
Tomatoes 2,819 2,555 +10 6,511 2,745 4-137 
Tomato catsup, $2,024 2,255 —10 9,765 7,940 
Tomato paste? wsnvesenenenecsnscennesnssennesneesnne 490 500 —2 2,253 1,314 +71 
Tomato puree (pulp)* 439 492 —l1 812 798 2 
607 739 —18 3,378 1,252 +169 
FRUITS: 
Apples* 397 416 —5 1,269 1,614 —21 
Applesauce ; anne 1,222 1,162 +5 3,735 3,548 +5 
Cherries, 296 —16 197 105 $88 
Grapefruit 403 421 —4 2,121 1,733 +22 
Pineapple® 1,863 1,873 —1 5,615 5,595 0 
JUICES: 
Citrus blends! 465 566 —18 1,025 759 4-35 
Grapefruit‘ 907 1,036 —13 2,961 2,350 +26 
Orange sittesseeeessenevensnssnnsesessstssssesenssensseeneseessees 1,058 1,395 —24 3,156 3,468 —9 
Pineapple® 1,253 1,280 —2 4,973 2,496 +99 
Tomato 2,386 2,053 +16 9,714 8,471 +15 
FISH: 
Maine sardines? 176 184 —A4 422 386 +9 


NA Not available. 1 Canners stocks converted to cases by using a factor of 10 cases of 24/2-14’s per 
barrel (of 45 gallons). 2 Canners stocks cover California only. *Canners stocks in standard cases, 


basis 6/10’s. * Canners stocks cover Florida only. 


5 Canners stocks cover Hawaii and the Philippines. 


® Includes vegetable juice combinations containing at least 70 percent tomato juice. * Canners stocks in 


standard cases, basis 100/3-14 ounce cans. 


Source: Distributors stocks—Business Division, Bureau of the Census. Canner stocks—National Canners 
Association, Canners League of California, Florida Canners Association, Pineapple Growers Association of 
Hawaii, National Kraut Packers Association, and Maine Sardine Industry, - 
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FROZEN ASPARAGUS PACK 
JULY 31, 1959 


A survey just completed by the Na- 
tional Association of Frozen Food 
Packers places this season’s production 
of frozen asparagus at 32,562,767 pounds. 
This amounts to a 33% increase over last 
year’s pack. 

While still something short of the 1956 
record pack of 37.7 million pounds, 1959 
ties with 1953 for second place. However, 
current stocks are less than 10% greater 
than the past five year average for this 
period and rate of movement has been 
good. Accordingly this year’s supply of 
frozen asparagus appears to be in a quite 
manageable position. 

The regional production distribution 
generally followed the established pat- 
tern of 60%, in the West, 35°, in the East 
and South with the balance coming from 
the Midwest. This year, the greatest rate 
of increase was in the West while a slight 
decline was noted in the Midwest. 

Production by container size was sub- 
stantially the same as in recent years. 
The 10 ounce package remains the vastly 
dominant retail container, but there is a 
steady, though small, increase in use of 
smaller — 8 and 9 ounce — packages. 
Virutally all of the institutional pack con- 
tinues to be in the 2% pound package. 


U.S. PACKS OF FROZEN ASPARAGUS 
Year Pounds 


9,619,255 
1945 20,637,590 
1947 10,737,171 
1948 8,321,209 
22,309,199 
1951 23,561,803 
1952 25,460,043 
1953 
1955... 28,669,350 
1957 .... 031,201,436 
32,562,767 


*Preliminary 


FROZEN SPINACH PACK 


JULY 31, 1959 


A survey just concluded by the Na- 
tional Association of Frozen Food 
Packers found this year’s spring pack 
(January 1—June 30) of frozen spinach 
to be 94,650,857 pounds. This represents 
a 56% increase over last year’s produc- 
tion for the corresponding period of 60, 
718,252 pounds. 

The next largest pack of record was 
81.4 million pounds in 1956. However, 
current stocks are only about one third 
greater than the past five year average 
for this period. That fact, plus a good 
rate of movement would indicate a man- 
ageable supply. 

Regional production this year returned 
to the traditional pattern of one-third in 
the East and South, two-thirds in the 
West. The rate of increase this year was 
half again as great in the West as in the 
East and South and represented recovery 
from position lost due to growing condi- 
tions in 1958. 


(Continued on Page 14) 
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CROPS & WEATHER 


SAN JOSE, CALIF., July 31—Due to 
excessive heat crop of Blue Lake green 
beans will be off approximately 10 per- 
cent. Quality has been good. Expecta- 
tions for balance of year are for good 
yield and quality. 

DELAWARE-MARYLAND, Aug. 1— 
Sweet corn started moving to processors 
from Northern Eastern Shore areas and 
in North Central Maryland with yields 
and quality expected to be good. Harvest- 
ing of tomatoes in full swing with fruit 
showing less water damage than previous 
week. In Delaware the movement of snap 
beans to processors continued active. 
Processors expect to get lima beans from 
Sussex County about the middle of 
August. Sweet potatoes showing excel- 
lent growth. 


FLORIDA, Aug. 3 — Citrus trees in 
good to excellent condition with new fruit 
crop developing satisfactorily. 

INDIANA, Aug. 3—A quarter of the 
tomato fields are picked, ahead of most 
years. 

FORT WAYNE, IND., Aug. 3—Have 
580 acres of tomatoes this year compared 
to 500 acres in 1958. 1959 prospective 
yield 8 to 10 tons. 

KENNEDYVILLE, MD., Aug. 1—We 
have four acres more of corn this year 
than last year. Our yield this year on 
first 70 acres canned is up .02 tons per 
acre. We believe that the yield for the 
entire season will be about the same as 
1958. The rains we have received since 
July 10 have come at the right time and 
the right amount. Temperature has been 
high but Sunday, August 2, the tempera- 
ture was very pleasant. 

MICHIGAN, Aug: 38—Corn 70 percent 
tasseled. Cherry harvest in last week in 
Northwest. Harvesting early apples and 
peaches. Tomato harvest in full swing. 

NORWAY, MICH., July 28—Smaller 
acreage of green and wax beans. Yield 
looks very good in some areas and not so 
good in others. Same acreage as last 
year on cabbage. Favorable outlook thus 
far. 

TRAVERSE CITY, MICH., Aug. 3— 
Tonnage same as a year ago on sweet 
cherries. One more week of packing sow 
cherries. Quality good. Prices too low 
to show a profit. 

NEW YORK, Aug 3—Sweet corn har- 
vest active in Hudson Valley and _ in- 
creasing in West. Sour cherries about 
harvested in Lake Ontario area. Harvest 
of early summer apples continues. 


GENEVA, N. Y., Aug. 4—We believe 
the kraut cabbage acreage this year to 
be about equal or slightly lower than 
last year’s relatively small acreage. Low 
acreage has been forced by greatly in- 
creased yields per acre in recent years. 
Growing conditions were excellent at 
start but’ dry weather for past four 
weeks has begun to cause considerable 
concern, Also, apparently due to heat, 
yellows has been worse this year than 
ever, according to reliable growers. Two 
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weeks ago we were expecting plenty of 
cabbage but considerable doubt has de- 
veloped since then. 

OREGON, Aug. 4—Boysenberry har- 
vest nearly over and blackberries are just 
starting. Bush bean picking beyond peak; 
pole beans one-fifth harvested. Blossom 
drop from hot weather may reduce late 
snap bean pickings. 

PENNSYLVANIA, Aug. 4 — Corn 
prospects good and ears sizing nicely. 
Snap bean harvest under way in Erie and 
Potter Counties. Picking tomatoes for 
processing started in South. 

UTAH, Aug. 4—Tomato crop extra 
good. 

VIRGINIA, Aug. 4—Movement of 
tomatoes to canneries active. Peach har- 
vest more active; apple prospects good, 
especially in Northern valley. 

WASHINGTON, Aug. 4 — Raspberry 
harvest completed; yields and production 
light. Green pea and green bean harvest 
yields good. Sour cherry harvest com- 
pleted with light production. In Central 
Area sweet cherry harvest has ended. 
Red Haven peaches in volume. Apricots 
about over. Apples sizing moderate to 
small. Winds damaged some peach and 
pear trees. 

WISCONSIN, July 31—Started pack- 
ing corn on July 27 with quality of early 
varieties good. Rain storms beat down 


corn fields but they are expected to re- 
cover in time for good picking at har- 
vest time. Started canning of wax beans 
on July 29. Excellent quality and above 
average yields on irrigated land. Har- 
vesting of green beans should be in full 
swing by August 3. Fields showing good 
crop prospects. 


WISCONSIN, Aug. 3 — Canners of 
green and wax beans indicate yields equal 
to or above normal. Sweet corn pack 
started with good yields on early fields. 
This is first year that corn canning has 
started in Wisconsin in July. Corn con- 
tinues remarkable growth. Pea canning 
completed. Apples fair to good. Cherry 
crop will be lighter than estimated. 


SUSSEX, WIS., Aug. 3—Started our 
beet operations on July 30. It looks like 
about a normal crop of this product. 
They are shaped just about the way we 
want them, Carrots look good and will 
be ready for processing in another sixty 
days. Pumpkin also looks like a normal 
crop. Corn ‘packing is getting under way 
in a pretty general way this week al- 
though a few plants ran last week. With 
good rains in July it looks like the crop 
will be from five to ten percent above 
normal in this part of the state. There 
are some areas that are complaining but 
80 percent of the pack will be normal or 
above. 


Widely used by the largest 
food packers in the country 

. usually set up in a bat- 
tery of 4 or 5 for one line of 
food at 120 cans per minute 


. made in three sizes to hold thirty, twenty, or fifteen cases of tall 


cans... 
trays .. 


. equipped with one cage, one cage truck and one set of 96 
. all shells tested to 40 Ibs. hydraulic pressure for working 


pressures up to 20 lbs. Also ASME code stamping. 
Write today for complete information and recommendations of sizes 
to meet your plant setup. 


Since 1908 


BERLIN CHAPMAN CO. BERLIN * WISCONSIN 


A DIVISION OF CONSOLIDATED FOUNDRIES & MFG. CORP 
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Personals 


National Preservers Association will 
hold its Annual Convention at the Deau- 
ville Hotel, Miami Beach, Florida, Jan- 
uary 17-19, 1960. Non-members of the 
Association will be welcome as usual to 
attend the meeting, however, a special 
registration fee of $25 will be charged 
for this privilege. 


Mission Valley Canning Company, (San 
Jose, Calif.) has completed a new ware- 
house for storage of case goods. 


Shuttleworth, Inc. (Warren, Ind.) —The 
Shuttleworth Machinery Corporation has 
been merged into Shuttleworth Foods, 
Inc. and the name changed to Shuttle- 
worth, Inc. Charles A. Shuttleworth con- 
tinues as president and treasurer; T. L. 
Brehm is executive vice president, Wil- 
liam M. Myers is vice president sales, 
and Lois Shuttleworth is_ secretary. 
Members of the Board of Directors in- 
clude the president, executive vice presi- 
dent and secretary, William Gordon, an 
attorney of Huntington, Indiana, and 
Donald Hundley, president of the Twin 
City State Bank, Gas City, Indiana. 
Frank Mackey is the plant superintend- 
ent, Lester Whallon is development 
engineer, and Sam Bechtel, field man- 
ager. The plant has been completely 
remodeled and realligned to increase 
efficiency of canning operation and 
machinery manufacture. 


Controllers Appoint Canners — Con- 
trollers Institute of America has elected 
the following canners as officers or di- 
rectors: John L. Bubul, controller and 
assistant treasurer of the Morgan Pack- 
ing Company, Austin, Indiana, has been 
elected first vice president of the In- 
dianapolis Control. E. J. Drenckpohl, con- 
troller of Green Giant Company, Le 
Sueur, Minnesota, has been elected vice 
president of the Institute’s Twin Cities 
Control. R. B. Gookin, controller of the 
H. J. Heinz Company, Pittsburg, and 
W. Ernest Issel, treasurer of McCormick 
& Company, Baltimore, have been named 
directors for their resepctive cities. Es- 
tablished in 1931, the Institute is a non- 
profit management organization of con- 
trollers and finance officers from all lines 
of business — banking, manufacturing, 
distribution, utilities, transportation, etc. 
Total membership exceeds 5,000. 
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FROZEN FOOD CONVENTION 
EXHIBIT 


First call for reservations for exhibit 
space at the 1960 convention of the Na- 
tional Association of Frozen Food 
Packers Convention was issued this week 
by the management firm in charge. The 
Convention will be held March 6-9, 1960 
at the Conrad Hilton Hotel, Chicago, the 
exhibit to be held in the same familiar 
location. First assignment of space this 
year will be on September 5. Frozen food 
equipment manufacturers and suppliers 
to frozen food packers interested in ex- 
hibiting, and who have not received these 
forms, may contact Robert T. Kent- 
worthy, Inc., 10 E. 40th Street, New York 
16, New York, for further information. 


National Kraut Packers Association will 
hold its next meeting at the Racine Hotel 
and Meadowbrook Country Club, Racine, 
Wisconsin, September 17 and 18. 


Consolidated Foods Corporation has an- 
nounced the appointment of William 
Howlett as president of the Lawson Milk 
Company Division at Cuyahoga Falls, 
Ohio. For the past several months John 
J. Hoey has acted as president of the 
Division following the death of Richard 
Lawson in early April. Mr. Hoey has 
retired to pursue other activities. Mr. 
Howlett is also vice president of Con- 
solidated Foods and will continue to hold 
that office. 


Lord Mott Company (Baltimore, Md.) 
has added tomato sauce in No. 1 cans to 
its line of canned vegetables. The com- 
pany has announced that Faulkner & 
Company, who have been representing 
Lord Mott in the Baltimore area for the 
past several years, have also been ap- 
pointed exclusive representatives for the 
Metropolitan Washington area for the 
sale of the company’s full line of canned 
vegetables and diet pack foods. 


Bell Fibre Products Corporation — 
J. P. Mooney, sales manager of the Can- 
ner Division, has announced the appoint- 
ment of William A. Kreir as Wisconsin 
representative for can box sales. Mr. 
Kreir has had many years of experience 
in the canning industry in the State, and 
formerly resided at Belgium, just re- 
cently moying to Port Washington, 
Wisconsin, 
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Tri-Valley Packing Association (San 
Francisco) —Russell P. Snyder, with Tri- 
Valley since 1951 and assistant sales 
manager since 1955, has moved up to 
sales manager filling the office vacated 
by H. Ziegler Bare. 


Supermarket Buyer Appointed—Leon- 
ard H. Kanter, president of Staff Super- 
market Associates, Inc., has announced 
the appointment of Albert C. Bruno as 
divisional vice president in the newly 
established office in Atlanta, Georgia, 
where he will specialize in the buying of 
produce, canned and frozen juices, in 
behalf of Staff. He will also be in charge 
of inspection and all phases of produce 
purchasing and merchandising, and re- 
sponsible for purchasing of packaging 
supplies, as well as conventional supplies 
for the organization’s chain store groups. 
The Atlanta office will be located at 1401 
Peachtree Street, Northeast. The organ- 
ization is made up of medium size chain 
store groups who operate more than 200 
supermarkets in the East and Middle 
West. 


National Can Corporation has an- 
nounced the appointment of Arthur J. 
Ringman as assistant vice president and 
manager of sales Atlantic Division, mov- 
ing up from sales manager of the South- 
eastern District of the Atlantic Division. 
Gerald T. Tracy, with a number of years 
of experience in the can manufacturing 
business, has joined National Can in the 
executive sales department, where he will 
act as liaison between sales and manu- 
facturing in container development. He 
will headquarter in the company’s execu- 
tive offices in Chicago. Peter Zack has 
been transferred from New York to fill 
the new position of division manager of 
manufacturing of the Atlantic Division 
with headquarters in Baltimore. 


Owens-Illinois Glass — George B. 
Skinta, recently named general manager 
of the Libbey Glass Division, has been 
elected vice president of the company, 
continuing at the Toledo headquarters. 
William B. Baker, member of the general 
branch sales of the Glass Container Divi- 
sion, has been assigned to the Division’s 
Fndianapolis branch, where he will be 
responsible for the sale of a general line 
of glass containers for the food, beverage, 
drug, and chemical industires in the area, 
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*u &S 30 Pocket Filler combines high speed and accuracy filling baby foods at Beech Nut’s Rochester, New York plant. 


Featuring Exclusive FMC “Pre-Measuring” Principle 


Actual comparison testing proves that 
M&S Positive Displacement Type 
Fillers provide the most profitable 
combination of the four “most wanted” 
filler features: 


1. High Accuracy. Exclusive pre-meas- 
uring principle of M&S insures 
consistent close-tolerance filling for 
higher case yield per batch of 
product. 

2. tow Maintenance. Rugged construc- 
tion and precision engineering of 
M&S Fillers assure long life and 
dependability under the toughest, 
heaviest production schedules. 


4 High Speed Operation. The M&S 


Putting Ideas to 


line includes fillers in every speed 
range — equalling the speed of latest 
cappers and closing machines—with 
no sacrifice in accuracy. The new, 
exclusive FMC “No can—No fill” 


mechanism for each valve, is now . 


available for high speed operations. 

4, Sanitary by Design. Available in 
stainless and non-corrosive type 
contact materials to meet your spe- 
cific needs. Quickly dismantled for 
easy cleaning. 


Your FMC representative will gladly 
show you which M&S Filler Model is 
best suited for your product. Won’t 
you call him today? 


Work 


FOOD MACHINERY AND CHEMICAL 
CORPORATION 


Canning Machinery Division 
General Sales Offices: 


WESTERN: SAN JOSE, CALIF. « EASTERN: HOOPESTON, ILL. 
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MODELS FOR MOST LIQUID, 
SEMI-LIQUID AND 
HEAVY SEMI-SOLID PRODUCTS 


FMC-M&S Plunger or Piston Fillers 
are built in 6, 9,10, 12,15, 20 and 
30 pocket sizes. They are designed 
on the time-proven principle of 
product pre-measurement and pos- 
itive ejection into containers by 
precision pistons. When you spe- 
cify M&S, you buy the filler rec- 
ognized as the “Standard of the 
filling industry" for more than 70 
years. 


Send for free copy of Bulletin 
No. 501E, “Fillers by FMC.” 
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MARKET 


NEW YORK MARKET 


Fair Response To Openings — Weather 
Cutting Tomato Pack — New York Corn 
Grading Up Well — Pea Demand Slows — 
Sardine Pack Lags; Higher Prices Rumored— 
Salmon Strong—Hot Weather Helps Tuna— 
Peach Openings Create Interest — Other 
Fruits Attractive — Citrus Under Pressure; 
Prices Hold. 


By “New York Stater” 


New York, N. Y., August 7, 1959 


THE SITUATION—Openings and ten- 
tative openings coming through on a 
number of items indicate that distributors 
will have sufficient ammunition for ex- 
tensive promotions on a number of can- 
ned food items which will be available 
this season at prices below recent levels. 
The response to tentative openings on 
peaches, in particular, has been reported 
heavy. Buyers generally are going ahead 
slowly with new pack purchasing oper- 
ations, but where obvious bargains pre- 
sent themselves in the case of offering's 
for prompt shipment off the production 
lines, some operators are stepping in with 
fairly sizable prompt shipments com- 
mitments. 


THE OUTLOOK—With nothing in the 
shape of any serious shortage in supply 
looming in the case of most new pack 
staples, volume distributors are expected 
to adhere rather closely to a turnover 
basis in making their purchases during 
the early stages of the new marketing 
year. 


TOMATOES—Weather conditions dur- 
ing the growing season have been none 
too favorable for tomatoes in the Tri- 
States, and present indications are that 
the pack will fall below last year. Can- 
ners in consequence are less eager to 
make commitments at minimum prices. 
While standard 1s have been heard of 
down to 92% cents, most sellers’ ideas 
are at least 2% cents above this level, 
and the same is true in the cases of 303s 
where sellers are not inclined to make 
bookings at $1.12%, although it is re- 
ported that some business has been done 
at that level. On 2%s, $1.95-$2.00 about 
tells the story, while standard 10s are 
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held at $7.00. In the midwest, spot 505s 
are holding at $1.25, with 2%s at $2.10. 
The tomato situation in California re- 
mains unsettled. Some easiness has de- 
veloped recently in carryover tomatoes, 
and with canners getting raw stock this 
season at $1 per ton under 1958 levels, 
the market is expected to remain under 
pressure, 


CORN—Tri-State canners report that 
the early pack of corn is grading up well, 
and are offering for prompt shipment at 
$1.40 per dozen for extra standard whole- 
grain golden, with fancy at $1.50, both 
at $8.00 and fancy at $8.75. Canners are 
in 303s. In 10s, extra standard is listed 
not yet quoting standards. In the mid- 
west, canners are offering for shipment 
as packed on the basis of $1.30 for 303s 
extra standard cream golden, with 
fancy at $1.40, while whole kernel 303s 
are quoted at $1.35 on extra standards 
and $1.45 for fancy. 


OTHER VEGETABLES—Demand for 
new pack peas has tapered off a little, 
but the market remains steady ... Green 
beans are firm in the East, with the mar- 
ket undertone improved by reports of-ex- 
tensive heat damage to Blue Lakes in the 
Pacific Northwest ... A steady market 
for asparagus is reported, although new 
business is rather moderate. 


SARDINES — Reports from “Down 
East” continue to emphasize unfavorable 
returns from fishing operations, with the 
pack running some 125,000 cases behind 


THE ALMANA 


OF THE CANNING, FREEZING, PRESERVING INDUSTRIES 


1959 EDITION NOW READY 


Order Today for Prompt Delivery 
$3.00 per Copy 


P.O. Box 248 Westminster, Md. 
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last season at this stage of the game. 
Packers are still confirming business in 
some quarters at $8 per case for keyless 
quarters, but it is reported that they are 
considering an advance of about 50 
cents per case to cover higher production 
costs this season. 


TUNA — The prolonged spell of hot 
weather throughout the greater part of 
the country is reported to have stimu- 
lated tuna sales at the retail level, and 
distributors are now in the market for 
replacements. A fairly steady undertone 
prevails. 


PEACHES — Tentative openings on 
cling peaches, guaranteed against formal 
opening, were named by one major can- 
ner, and brought out considerable buying 
interest. Business was taken at prices 
substantially below last season, with 
fancy 2%s halves and sliced at $3.60, 
which was 45¢c under comparable 1958 
offerings. Fancy 303s were listed at 
$1.85, against a $2.07'2 opening last year, 
with 10s at $10.50, which was $1.25 under 
last season. Standard 2%s were opened 
at $2.35, which compared with $2.67% a 
year earlier, with 10s ranging $9 to $9.50. 


OTHER FRUITS — New pack fancy 
fruit cocktail, under a featured national 
brand, has been priced at $3.50 for fancy 
2%s, with 303s at $2.25—both well under 
last year’s levels . . . Canned fruits-for- 
salad have also opened well below last 
season, with fancy 303s at $3.25 and 
fancy glass pack 2's at $5.45 ...In an 
effort to develop more promotional activ- 
ity at the retail level, a leading canner cut 
prices on pineapple juice for immediate 
shipment, reducing fancy 2s 20 cents to 
$1.42% and 211s to 92% cents, with 46- 
ounce reduced by 25 cents per dozen to 
$3.05, f.o.b, incoming vessel. 


CITRUS—To the surprise of many in 
the trade, a little selling pressure has de- 
veloped on orange and blended juice in 
Florida, although canners as yet have 
not cut their listed prices. Currently, 
orange juice is offering at $1.90 for 2s 
and $4.40 for 46-ounce, with blended 
juice at $1.50 and $3.40, respectively, and 
grapefruit juice at $1.17% and $2.60. 
Fancy citrus salad 303s hold at $2.85, 
with fancy grapefruit sections at $1.75- 
$1.80, with broken at $1.62%2-$1.65, all 
f.o.b. Florida canneries. 
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MARKET NEWS 


CHICAGO MARKET 


Buyers Take To Offerings Where Rise Is 

Indicated — Tomatoes Under Pressure — 

Products Show Improvement — _ Beans 

Weaken On Pack Prospects — Corn Lacks 

Confidence — Pineapple Worries — Peaches 

And Cocktail Rise Foreseen -— Citrus Prices 
Hold. 


By “Midwest” 


Chicago, Ill., August 6, 1959 


THE SITUATION — Chicago buyers 
are still watching the overall market 
situation very carefully but they have 
suddenly found one or two instances 
where higher prices are very likely in the 
offing. Cling peaches, which opened at 
lower prices than had been seen for some 
time, are now obviously going up. The 
advertised brands have already pulled 
off the market with independent canners 
expected to do likewise and distributors 
are getting on the band wagon. This 
action could also effect cocktail which is 
now available at much lower levels than 
last year and again the trade here are not 
hesitating to get under cover. Apricots 
are obviousy short and current prices are 
sure to advance before the month of 
August rolls into history 


On the other side of the ledger, prices 
are anything but strong on a number of 


items and the trade are being very cagy 
about what they buy. Pineapple juice 
sales are down and this week the industry 
cut juice prices sharply in an effort to 
combat the inroads made by various com- 
bination drinks. An excellent crop of 
beans in New York and Wisconsin had 
led to considerable price cutting and this 
market too is down from last week. The 
pea market remains very sloppy and to- 
mato prices are lower if anything. A big 
pack of RSP cherries has eased the price 
on water pack and prices are off slightly. 
The corn pack, already well under way in 
Illinois, is now going into cans in Wis- 
consin and the trade here have little con- 
fidence in the industry’s ability to held at 
tentative opening levels. As a result of 
these conditions and with the exception 
of the few fruit items mentioned above, 
distributors are buying as needed only 
until they have a better idea of where all 
this leads. 


TOMATOES — The urge to get out 
from under before another pack makes 
an apperance has led to considerable 
pressure to sell and tomatoes offered 
from local sources are at the lowest level 
of the season. Standard 303s, and some 
pretty good ones at that, have sold here 
at $1.20 and extra standards have gone 
as low as $1.30 although most canners are 
still sitting tight at $1.35. There seems 
little liklihood of any improvement until 
the new pack is ready which still looks 
like a good one. 


20 S. Gay St. e 


CANNING INDUSTRY 
HISTORY AVAILABLE 


For those seeking historical background of 
the Canning Industry or who might want 
such information for their library, we have 
just uncovered a number of copies of “A 
History of the Canning Industry and Sou- 
venir Issue of the 1914 Canners Convention”’. 
This issue contains much historical data from 
1914 back—and has been widely used by the 
industry for historical investigations. It con- 
tains 162 pages and will be sold for $5.00 a 
copy on a first come first served basis. 
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AND COOKING 


TOMATO PRODUCTS — The situa- 
tion surrounding tomato juice has tigh- 
tened up considerably and those canners 
with unsold stocks still on hand are now 
asking $2.50 to $2.55. California juice, 
however, can still be purchased at $2.10 
as supplies in that area are more than 
ample. Catsup in 14 oz. bottles is also in 
‘much better position with many canners 
completely sold up. Last sales reported 
here were on the basis of $1.65 but. very 
little can be found at that level now. 


BEANS—An ample carryover and an 
excellent pack in the offing has led to a 
lower general price scale all across the 
board. Fancy three sieve cuts in 303s 
can now be had at $1.35 although tens are 
still holding at $8.00 while fancy fours 
are going at $1.30 and $7.50. Extra 
standards can be purchased at $1.15 for 
303s and $6.50 for tens. Standard cuts 
are being retailed here by some of the 
chains at 10¢ which indicates prices paid. 
Wax are also down slightly but are still 
holding at higher levels than green. 


CORN — With Wisconsin canners now 
starting production, the industry would 
like to feel tentative opening prices of 
$1.45 for fancy 303s and $8.25 to $8.50 
for tens will remain firm but there isn’t 
a buyer here that has any confidence. 
There have been offerings at less money 
already but what kind of quality is in- 


NO BURN-ON! UNIFORM HEAT! 


Continuous rotary action 
of 36” diameter coil wipes off product 
—prevents burn-on. Handles 24 tons 
of tomatoes an hour, raising to 200° F. 
temperature. Rotating 3” diameter 
copper tubing or stainless steel coil in 
1,296 gallon stainless steel tank is fast- 
er, gives more uniform heat, saves fuel 
and steam. Write for complete details, 
specifications and prices. 


F.H.LANGSENKAMWMP CO. 


227 E. SOUTH ST.* INDIANAPOLIS 4, INDIANA 
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volved and how far such sellers will go 
still remains to be seen. Extra standard 
cream style is available at $1.25 for 303s 
and $7.50 for tens with nothing in the 
way of standard offered as yet. The trade 
need corn but it looks like they will buy 
it every week until the picture is more 
clarified. 


PINEAPPLE — Sales of pineapple 
juice have been sliping for some time, 
probably because of competition from 
various combination drinks some of 
which contain pineapple juice. In any 
event, the industry notified the trade this 
week that effective August 3rd juice 
prices will be down $1.20 per dozen on 
tens, 50c on 46 oz., 20¢ on 2s, 20e on 211s 
and 10c on buffets. The trade were sur- 
prised at the extent of the reduction and 
now are worried about the price of solid 
pack, particularly in view of lower priced 
West Coast fruits. 


CLING PEACHES—As reported here 
previously, new pack Clings were offered 
here on the basis of $2.35 for 24 choice 
and $1.60 for 303s subject to immediate 
withdrawal. The trade here hestiated last 
week but events during the week changed 
their minds in a hurry and orders have 
been on the heavy side the last few days. 
The advertised brands withdrew prices 
and that started the ball a rolling. As this 
is written the independents have not 
made a move but an announcement of 
higher prices would now come as no sur- 
prise to anyone. 


COCKTAIL — Formal opening prices 
were named by a number of canners last 
week but they didn’t mean too much as 
all concerned agreed to accept business 
at less money for immediate shipment 
only. At the moment, new pack cocktail 
can be purchased here on the basis of 
$11.35 for choice tens, $3.15 for 2%s, 
$2.07% for 303s and $1.20 for eight 
ounce. These prices are down sharply 
from last sales from old pack which were 
at $13.20 for choice tens and $3.40 for 
2%es. However, if Cling peaches move 
higher as now expected, cocktail will 
probably do the same thing. The trade 
seem convinced and sales are running to 
the heavy side. 


CITRUS — This market continues to 
hold it’s own but sales are not what they 
shoud be here and distributors are be- 
coming a little bit cautions. The lower 
prices on pineapple juice will make them 
more careful than ever as this action 
could have a depressing effect on citrus. 
So far, the market is firm at $4.50 for 
orange, $3.50 for blended and $2.65 for 
grapefruit juice. 


RSP CHERRIES—There are no figures 
as yet regard to total production of 
cherries in Michigan and Wisconsin but 
everything points to a bountiful pack. 
Canners seem to think the same way as 
prices are on the weak side with water 
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pack now available at $1.75 for 303s and 
$10.50 for tens. 7 


CALIFORNIA MARKET 


Hot Weather Continues — Canning In 

Full Swing — Tomato Growers Price Settled 

— Wide Range In Spinach Prices — Interest 

In Asparagus—Clings Open Lower—Apricot 
Movement Brisk 


By “Berkeley” 


Berkeley, Calif., August 6, 1959 


THE SITUATION — Warm weather 
continues the rule throughout California 
and canning operations on major items 
in fruits are in full swing. Prices to 
growers have been stabilized and in 
general these are somewhat lower than 
those that prevailed last year. This is 
especially true of those on cling and 
freestone peaches. Fruit is running to 
smaller sizes than in recent years and 
when any premiums are paid growers it 
is for lots more nearly approaching the 
wanted sizes. Prices were not settled 
until after canning operations were under 
way and these are well below those paid 
growers last year. Canners are anxious 
to see substantial sales early in the sea- 
son and the cling peach industry has ar- 
ranged to launch a special promotion in 
September, instead of waiting until the 
end of the year. Lower prices than last 
year have been paid for freestone peaches 
and these are being reflected in lists now 
being released by canners. Owing to the 
warm weather that has prevailed toma- 
toes have ripened earlier than usual and 
canning is getting under way on a heavy 
scale, with prices to growers now well 
established. 


TOMATOES — Canning of tomatoes 
has become quite general but it will be 
several weeks before the peak is reached, 
according to the experts. At the opening 
of the season growers were holding out 
for a price of $23.75 a ton, but this has 
since been reduced to $21.50. The can- 
ning season promises to be a long one, 
having been launched earlier than usual, 
owing to weather conditions, but might 
easily be cut short by early rains. The 
market is a rather unsettled one, owing 
to the heavy carryover from last year, 
and opening lists vary rather widely. 
Sales of late have been reported at $2.50 
for No. 2%’s fancy, with No. 10 moving 
at $9.50. Tomato juice is being pushed 
by some canners who have rather heavy 
carryovers and prices are difficult to 
quote. Some sales have been reported 
during the week at $1.00 for No. 2, $2.25 
for 46-oz. and $4.50 for No. 10. This is 
for carryover stock from last year. 


SPINACH — Spinach is running a 
rather wide range in price with sales of 
No. 303 fancy reported at from $1.15 to 
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$1.30. There has been quite a movement 
of late of No. 10s, with prices ranging 
from $4.80 to $5.25. Canners comment on 
the fact that the best market is on the 
West Coast where spinach is widely 
grown and that there are districts else- 
where in which sales are very limited. 


ASPARAGUS — An improved interest 
in asparagus has been noted of late, with 
reports of rather lighter crops than usual 
in some other production areas. Strictly 
fancy green tipped and white in the No. 
303 size is to be had in all spear sizes 
from Mammoth to Medium-Small at 
$2.90 and this uniform price arrangement 
is working out in a manner most pleas- 
ing to canners. Colossal commands a 
premium of 10 cents, or more. 


APPLESAUCE — Applesauce of new 
pack will soon be on the market, proces- 
sing now being under way in several 
districts. Prices on new pack Graven- 
stein sauce are largely at $1.12'12-$1.15 a 
dozen for buffet, $1.60-$1.70 for No. 303 
and $2.50-$2.60 for No. 2%s. Holdings of 
last season’s pack are limited and in few 
hands. 


CLINGS— Opening prices on new pack 
cling peaches are making an appearance 
and are well below those quoted a year 
earlier on 1958 pack. No. 303 Halves are 
listed at $1.80-$1.85, No. 2%s at $2.50- 
$2.60 and No. 10s at $10.40-$10.60. Sliced 
are offered at the same price. 


APRICOTS—Apricots of the 1959 pack 
have enjoyed an execelent early demand, 
with buyers asking for the earliest possi- 
ble deliveries. Last year’s crop was a 
light one, with prices high, and most 
distributors went into the new season 
with stocks exceedingly low. Fancy No. 
2% halves are priced largely at $4.00, 
with choice in this size at $3.25. Early 
shipments of new pack went fast and 
many buyers have returned to the mar- 
ket for additional stocks, 


STATISTICS 


(Continued from Page) 

Distribution of the pack by container 
size generally follows that of last year. 
About 72%, of the production was in retail 
packages, the 10 ounce size being a six 
to one favorite. The three pound package 
retains its dominant position in the insti- 
tutional field. 


U.S. SPRING PACKS OF FROZEN SPINACH 
(January 1 to June 30) 


Year Pounds 
12,794,679 
1945 12,661,154 
1946 18,306,950 
1947 11,779,585 
1948 19,460,909 
1949 37,348,572 
1950 28,335,195 
1951 54,807,043 
....58,286,756 
1953 66,887,060 
1954 43,198,061 
1955 66,889,957 
1956 81,442,535 
1957 74,808,622 
1958 60,718,252 
1959 94,650,857 
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